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INTRODUCTION

WHO ARE WE

We began our operations in 2011in the city of Joao Pessoa, Paraiba.
We specialize in producing business-to-business (B2B) events
related to tourism and its various segments.

WHAT WE DO _~N

Since 2011, we have organized and managed the BTM (Brazil B I M
Travel Market), considered one of the largest B2B tourism Brazil Travel Market
events in Brazil. In addition to BTM, we organize other B2B

events—such as the MTM (Minas Travel Market)—as well as

forums, business matchmaking sessions, workshops, and both
domestic and international roadshows.
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We help promote tourism enterprises and organizations to
the domestic and international markets.



CEARA

Ceara's natural attractions and economic dynamism
have positioned the state as a key player in the
domestic, inbound, and outbound tourism value
chain.

Recognizing the impact and scale of the BTM (Brazil
Travel Market), the Government of Ceara brought
one of Brazils major B2B tourism events to

One of the most sought-
after destinations in Brazil

One of the largest hotel
Fortaleza. Since 2021, BTM has found the ideal complexes in Brazil

setting for a highly significant tourism event that A standout in leisure,

business, and event tourism

combines networking and business.

8th largest population in Brazil
with over 9 million inhabitants
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FORTALEZA

DIRECT FLIGHTS FROM
FORTALEZA TO BRAZILIAN
, — STATE CAPITALS
Belém '

r—

Belo Horizonte l

.
Brasilia l

Maceié ' '
One of the most sought-

after destinations in Brazil

Manaus ' ' One of the best event

centers in Brazil
Natal l '

Regional and national
tourism and business hub
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Largest international passenger
N flow in the North and Northeast
Rio de Janeiro ‘

Salvador

Recife l

Teresina

Sao Luis Sao Paulo



BIM - BRAZIL TRAVEL MARKET

BTM - Brazil Travel Market is one of the largest

B2B events in the Brazilian tourism industry. Its
primary audience consists of travel agents and ( 5,000 TOURISM PROFESSIONALS EXPECTED >
tour operators, as well as delegations from

across Brazil and international hosted buyers.
Exhibiting at the Brazil Travel Market secures
a position in the premier business showcase
for Brazilian tourism. < AIR AND GROUND CARAVANS >

AGENTS AND OPERATORS FROM ACROSS THE COUNTRY
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TARGET AUDIENCE AND SCOPE

GEOGRAPHIC SCOPE TOURISM SEGMENTS OR NICHES
International. Leisure
MICE - Meetings, Incentives, Conferences, and
ESTIMATED ATTENDANCE Exhibitions
5,000 participants, including visitors, Corporate
exhibitors, and guests. Luxury
Ecotourism
VISITOR PROFILE R Tourisgy |
Travel Agents Community-Based Tourism

Tour Operators and others

Tourism Boards

Municipal, State, and Federal
Governments

Associations

Specialized Press

Other Tourism Industry Players



BTM 2025 VIDEO

CLICK HERE TO WATCH THE FULL VIDEO


https://www.youtube.com/watch?v=XRGApvez56E

OUR NUMBERS

TOURISM PROFESSIONALS

4.500 4.000 4.600 5.000
o— = —o— o
2022 2023 2024 2025

TRAINING PROGRAMS

60 70 62
S 2

2022 2023 2024 2025

BOOTHS
212 200 172 175
- -0 .
2022 2023 2024 2025

BUSINESS MATCHMAKING SESSION

220
200 200 200*

2022 2023 2024 2025



WHAT MAKES BTM A MUST-ATTEND EVENT?

« One of Brazil's largest B2B tourism events;

 The largest in the North and Northeast regions;

e Over 170 stands;

5,000+ tourism professionals per day;

e Travel agents from across Brazil;

« Hosted Buyer program;

e MICE Forum;

 Business matchmaking sessions, training workshops,
and plenty of innovations!

TBTM=-
Brazil Travel Market



BTM EXHIBITORS

agpf AF.&GO AIRERANCE 7 KL 1%, ALAGEVD) H’ rmf.t AHHE}' Afjm / o AD?}!

,,,,,,

- : == i
ABAV.ce }HB'IlR una _ABH.  abrasel FaBSmTrE £k %

ﬂﬂhm-mimhm

N~

Bohio! & =3 p : ¥ o P
L .'I.l ree 0 =t i . -3 !-__r,i"' R gLl ' opafir s A SO mea -
Azul ¥ L eudbu BeFly WBestBly FEUI o qFIFIL soimon S Bresituris T carverroresse et [ () e @coris= (&G

v § -l gy
5

iy
.' .: o I':EE”.’:"{" & FLOT E;Irz,_:.-r:h_f._

@ Gﬂﬂ-ﬂm SEQAADD. l GTA GUANABARA an:fﬁlﬂn il Mo

* PERNAMSUCO S S i@}% ﬂ se:cse . A Expedia TAAP FBHA

It wde  be lsca brd|

— s e : L -
costrcutor e CRICRUZ (& DB Wversa EHTL w; Embratur w

v
FORTALEZA l"l :':&Lum"m-" brgnmu Fﬂ“’“lql’a\%” & Frt G’7 GA/Seesors ma.wmn

MOMNTESE 3TAR

----------
"\I'FII A "n'l.ﬁ.lll\

HOTEL &/ e ot IATE - o - | \
= H PL : lEEHlﬂ‘ | IIIlI'lI!:HMI’lWF AT MAA N ; FsLANDS gr. @ INT ER C IT Y E#EQE ‘ -— 3*3112 - e l.usnnﬂ\"ﬂ 1"_"1:"'__\,‘,‘ m ol B i h'c::f\? el ;’ Iﬂll.lnﬂ.li::r_m:-
HOTEES. [and of Craatic ; bt WEZEROS &5 AAIS wugusien - T T

FSTRE HOTEL DIOGO o P
I\LI' LS I Rh M oo . N Py =l {3} _ ‘ HDTEL WG CITA b A B | LTS G FE AR TR

CRAMATID

= Dlap orwrers> EF PANROTASE Paeaiba*

y TUHISHU .
“AnAm - o Hﬂmuu monde e FOTELCE B HESORTE HOTELS

W, MR 0 [ =asems ® - il mismsew NOBILE @) nord NIRINIA

Datria YOy | . e P qul "‘-'%:" T % & _A
@ . PAULI Quyfturlsmo T Al RUCHTUR  puoscss B Rt PlazaPraiaSuites PORTAL DA PRAIA Pﬁ.ﬁﬁ ' — & .R]]
EQUTCAE HOTEL — n&:zm\{g_..:. HOTE L —m—— dect 'II.I g Hﬁﬂ GARQP&BA TRAVEL
R ¥: Serid ]
AT - | ) — ET 1Ls & R s : (e o ST LS Secopiuin 2 .. SENLAD 5"—5 b
L’_ﬂ? Rh 'G Rio ﬁ.l:.l.l'tl: A NBATE H.'H!m Gll.ﬂ.h"u g‘%ﬂﬂ ; Fllaiu . llllll u&{ W &F Sabaa ﬁ :ﬁi‘“ ’J.-;,mm II".I..,_. @ Turrlims & Wiagan -ﬂ%ﬁ ﬁu‘ac!?nu“:!nﬁ : Lpniral SEB_RAE ;;E:—jf g

- % el B ISakar { cpwradie TR AR K 3
® mew S S"'u(l' SKYTEAM > staviero AT RS {:H H.,;mm TP AIRPORTUGAL tbo.com T|NTT{:| TnurHub Qv GWM | UeUVUHOUSE NeWULAND | @D TOYOTA @,“Th"““‘ ' oy ”.@'ﬁ-*-

SLL i f ;
Rt hateis i B T

= ot S "i.(i__‘ l"'::‘::"'ﬁ:_.. (} ,J“\' o . . = - .~
UruguayNatural VARANDAS vwﬂ m (> ‘a'v Sl =7 MAYOR mx Vi"a =mart ‘VM\ (‘ V:ﬂ F_@"i Hm -
VILA KALANGD % ST ROTEL CONGEILD EXP kutrrtig W """"--f WZ HOTEL

Mmldberit e Tietdiiea BLACH



LEARN MORE ABOUT THE BTM

BTM 2025 chega ao fim com crescimento
recorde; confira a cobertura completa do
M&E

BTM 2025 redliza rodada de negécios
exclusiva em Fortaleza

PANROTAS

BTM 2025 tem recorde de satisfag¢do de
visitantes e expositores, diz BBC Eventos

(Brasilturis

BTM 2025 cresce 11% e supera 5 mil inscritos

v,

Embratur lidera agdes estratégicas na Brazil
Travel Market 2025 para impulsionar o
turismo global no Ceard e Nordeste

2anos \
Didrio > 2

do Turismo’

BTM 2025 homenageia grandes nomes do
turismo brasileiro em Fortaleza



https://www.mercadoeeventos.com.br/feiras-e-eventos/btm-2025-chega-ao-fim-com-crescimento-recorde-confira-a-cobertura-completa-do-me/
https://www.panrotas.com.br/mercado/feiras/2025/11/btm-2025-tem-recorde-de-satisfacao-de-visitantes-e-expositores-diz-bbc-eventos_223348.html
https://hoteliernews.com.br/btm-2021-confira-a-cobertura-completa-do-evento/
https://ce.agenciasebrae.com.br/cultura-empreendedora/btm-2025-realiza-rodada-de-negocios-exclusiva-em-fortaleza/
https://brasilturis.com.br/2025/10/24/btm-2025-cresce-11-e-supera-5-mil-inscritos/
https://voenews.com.br/2021/10/30/btm-supera-numero-de-visitantes-e-confirma-data-da-proxima-edicao/
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